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Supply and Demand Factors 

• Weekly RTC Production for the week ended October 29th 
increased 10.9% from year ago levels to 879.9 million 
pounds; production the previous year decline 0.7%.  The 
number of broilers processed increased 6.8% from year prior to 
175.4 million head.  Average broiler weights moved slightly 
lower from the previous week, averaging 6.60, but was still a 
3.8% increase from year prior.  We have heard mentions of 
processors battling with Saturday production, with some 
continuing to do so to try and combat higher liveweights yet 
others not wanting to continue to pull production forward.  
Upcoming holiday closures may compound these issues.  Q2 
weekly RTC Production increased 1.2% during the quarter, with 
liveweights declining nearly 1% from year prior.  Q3 RTC 
production increased 3.4% from year prior on a weekly basis, as 
slaughter did not slow as much around the Labor Day holiday as 
it has in previous years.  Current estimates for Q4 look for RTC 
production to increase approximately 7% versus year prior with 
increases on both increased slaughter and record liveweights. 

 

• 19 State Weekly Egg Sets declined 2.5%, while 19 State 
Chick Placements increased 3.6% from year prior for the 
week ended October 29th; the corresponding week a year 
prior for Egg Sets  increased 7.7%.  19 State Chick 
Placements totaled 175.4 million.  These placements will hit 
slaughter during the mid-December. Hatchability remained 
steady this week, averaging 80.1% on USDA’s weekly report.  
Based on current eggs sets alone and changes versus year 
prior, chick placements are anticipated to increase 1.8% from 
year prior over the next 3 weeks.  Egg Sets / Chick Placements 
did not see the typical seasonal declines the industry has 
become accustomed to over the years these past few months, 
which has been a factor is the large changes over year prior.  
We will be watching closely to see how this affects production 
during the holidays.    

 

• September Broiler Exports 1% above year prior levels.    
Exports during the month totaled 600.2 million pounds.  Along 
with the increase versus year prior,  exports also increased 25 
million pounds from August’s levels.  Leg Quarters remained the 
top exported product, with 317 million pounds exported during 
the month at a value of $174 million.  Mexico remained the 
number 1 export destination during the month, with Cuba and 
Angola rounding out the top 3 destinations.   

 

• HPAI Update— 35K Broiler Breeders depopulated in 
Lawrence County, MS, according to a November 5th 
confirmation from APHIS and USAPEEC.  This is first HPAI 
in Mississippi so far in 2022.  YTD, 238K broiler breeders, 74K 
broiler breeder pullets, 2.2 million meat broilers have  been 
depopulated.  While these numbers remain relatively small in the 
grand scheme of broiler production, recent depopulations in 
Arkansas, and now Mississippi, will likely have greater impacts 
on exports, as state level bans will be enacted by some trading 
partners, including Japan, Taiwan, Korea, and South Africa, just 
to name a few.   With the most recent occurrence, only the 
broiler producing states of Louisiana, Alabama, and West 
Virginia  remain eligible to export to the Taiwanese market. 
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Market Trends 

• WOG markets steady to slightly higher again this week 
as record liveweights again tighten availability in lighter 
categories. Retail and QSR demand continues with a 
consistent pull. Front halves and whole breast are steadier 
on EMI markets with boneless declines slowing.  8&9 Piece 
markets remain mostly steady and demanded into QSR 
locations.  Marinated WOGs and 8&9 Piece remain steady 
and demanded into retail deli, as well.  As focus shifts overall 
towards larger birds in some facilities, availability on small to 
mid-sizes sizes is anticipated to remain tighter than their 
>4.0 pound counterparts into next year. 

• Breast Meat continued to decline last week, but steadier 
markets anticipated with additional buyers entering the 
market and a slow down on the hatchery side.  All sizes 
moved lower last week, but at a much slower rate than just a 
week ago.  Medium markets declines slow as retail has been 
taking a second look at white meat for the first time in 
months, with increased featuring beginning to be seen in 
some locations.  Small markets continue to be supported to 
some extent by QSR promotions and tighter production 
anticipated into 2023.  The percentage of mix of jumbo bird 
slaughter increased again from prior week; w/e 10/29 was 
reported at 29.3% of slaughter, up 1 percentage point from 
week prior.  Small bird percentage of slaughter also 
increased this past week; 4.25 lbs and down was reported at 
14.2% for w/e 10/29, up from 13.9% a week prior.   White 
Meat trim declines continue, but the rate of decline has also 
slowed here. 

• Double digit declines in Tender market continued last 
week; still appear to be more available than their B/S 
Breast counterpart.  Largest declines remain on the 
Medium side, with the EMI market declining almost 50 cents 
last week.  Both Jumbo and Medium remain available this 
week at discount, but the rate of decline has slowed 
significantly.  Smaller sized tenders rated more steady with 
tighter production scenario in play.  As markets move below 
5 year average pricing, those buyers that have freezer space 
may look to make additional purchases.  The turn of the 
calendar to November also may have some consumers 
looking towards purchasing for holiday gatherings. 

• Wing markets remain mixed, but discounting is slowing 
here, as well.  Both Jumbo and Medium markets declined 
last week, as needs continue to be easily supplied across 
most processors.  Small markets moved higher this week on 
both whole and party wing items.  Softened markets and 
football season may have some buyers re-evaluating 
promotional items heading into fall and have more one 
location style restaurants jumping back into the wing game 
after exiting mid year of 2021.  Football not doing much to 
improve wing movement, as consumers still dealing with 
increased prices on restaurant menus.  Cold storage stock 
levels and increased production may also limit the 
magnitude of upward market movement the next few 
months. 

• Dark Meat items mixed; Thighs remain available at 
discount as both Legmeat and B/S Thigh Meat markets 
continue to decline.  HPAI restrictions and strengthened 
US dollar may be impacting movement to some locations.  
B/S Drums and Legs are steadier, as are Leg Quarters.  
Both fresh and frozen MSC seasonally softening. Pet food 
purchasing likely to continue to impact MSC and backs/
frames into 2023, though consumers are having to make 
difficult decisions on what to do with any extra money they 
have to spend, therefore, potentially trading down from 
higher end and wet pet food products. 


